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1in 2 households trust their mobile
operator to keep their kids safe online
and are ready to pay

'
Global survey of 4,000 subscribers reveals that soaring use of mobile devices
outside school environments due to COVID-19 is creating new and permanent
challenges for mobile operators tasked with protecting subscribgrs
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Well over half of under 5s spend at least ) . of kids aged 11-15 sfay online
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of parents trust Facebook, Significantly mothers are much less
Google, or any social trusting than fathers of anyone to
media providers protect their kids online!

How much extra are parents willing to pay
operators for effective parental controls?
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® $5-%9 @ 1would not pay extra
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own a mobile
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Operators have the
responsibility, AND the
CONTENT FILTERING &

PARENTAL CONTROLS g TS @R  commercial opportunity,
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FOR MOBILE OPERATORS to step up safeguarding
e Z ‘ for children

Find out how:

WORLDWIDE SURVEY

Sources:

Censuswide survey of 4,000 consumers
in North America and Europe
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https://www.facebook.com/owmobility
https://twitter.com/owMobility
https://www.linkedin.com/company/eneaopenwave/
https://www.youtube.com/channel/UCbHz4pgRX_DjznKY-IOQh4Q/
https://landing.owmobility.com/content-filtering/

